
T he fact is that some eye diseases have no 
symptoms and cause no change in vision. The 
resulting loss of eyesight can happen so gradually 
that many people are not even aware of it until 

the condition is difficult or impossible to treat. Other eye 

diseases trigger symptoms that might lead you to believe 

that all you need is new eyeglasses.Eyes are often referred to as our “windows to the world.” 

For eye care professionals, they can also be windows into 

a patient’s health. A comprehensive eye exam can reveal 

clues about eye health as well as overall health.  As we get older, we become more vulnerable to eye 
diseases. In middle age, early signs of glaucoma or diabetic 

retinopathy may appear. In later life, cataracts or age-related 

macular degeneration may develop. Early diagnosis and 

treatment are essential to preserving eyesight. A comprehensive eye exam can also uncover early signs of 

a systemic condition, such as diabetes, elevated cholesterol 

levels, high blood pressure, brain tumors or AIDS. Discovery 

of such valuable information enables the patient to obtain 

early treatment. 

Regular comprehensive eye exams are important 
for children as well as adults. Did 

you know that up to age 12, 80% of learning takes place 

visually? That’s why untreated or uncorrected eye problems 

can affect school performance, social development and 

even self-esteem. But don’t expect your child to tell you if 

he or she has a vision problem; often children don’t know 

what they are supposed to be seeing. A comprehensive vision exam tests eye functions that 
school screenings do not. Eye movement skills, hand-eye 

coordination, focusing ability, peripheral awareness and how 

eyes work together are all critical to a child’s healthy vision. 
Your vision should last a lifetime. Don’t wait until you “see” 

a problem before getting your eyes checked.  Most eye 

problems can be prevented or successfully treated with 

routine vision care that includes regular comprehensive eye 

exams.  Your Davis Vision plan offers an annual eye exam to 

help you protect your vision every step of the way.Enrollment is easy. Just complete your annual enrollment form by October 29th.

See the big picture…Some people believe, “I can read all the letters on 
the chart: 20/20 vision! My eyes are fine.”However, vision loss can be a slow and silent process. And in some cases, 

it may be a symptom of other health conditions.
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The Vision Plan:
To get your employees the highest-
quality vision care program with the 
lowest out-of-pocket costs, you need 
a partner with proven vision benefits 
experience. An organization that 
makes it easier for you to focus on the 
bigger challenges of today’s difficult 
economy. Davis Vision is the solution 
that allows you to SEE LIFE.

The Client Challenge:
GEICO is a large organization, with 
multiple locations nationwide, and 
had never offered a vision program to 
their employees before. They selected 
Davis Vision knowing we would deliver 
a quality benefit that best matched 
the needs of their employees. GEICO 
needed a partner that could develop 
a solution that would drive enrollment, 
and we built a co-branded campaign 
to do just that. A consultative 
approach emerged based on this 
need, and our Client Management, 
Sales and Marketing teams worked 
closely with GEICO’s Human 
Resources department to develop 
a targeted marketing campaign and 
contest to drive enrollment – all in a 
very short timeframe. Materials were 
created using the GEICO logo as well 
as their mascot, The Gecko®. We 
were able to successfully infuse their 
own branding into our materials, even 
putting The Gecko® in eyeglasses!

The Marketing Plan:
The targeted campaign included 
multiple pieces mailed to employee 
homes and delivered electronically 
to employee work e-mail addresses. 
We placed The Gecko® in obscure 
places within the marketing materials 
and asked the employees to “Find 
The Gecko®.” 25 randomly selected 
contest winners received free 
eyeglasses, sunglasses or readers at 
one of our affiliated retail stores. 

The Basic Client Need:
The contest addressed three needs 
for GEICO:
• Increasing voluntary enrollment for 

their new vision benefit
• Engaging their employees 

and delivering vision benefit 
information in a consistent format 

• Increasing Davis Vision brand 
recognition without sacrificing 
their own brand identity

Measuring Benchmarks:
The success of this outreach effort 
can be measured against a number 
of parameters – typical enrollment for 
a voluntary program is approximately 
35%-40%. GEICO’s Human 
Resources team was hoping for a 
60% enrollment as a result of our 
enhanced marketing efforts.

Return on Investment:
GEICO established benchmarks for 
Davis Vision plan enrollment based on 
previous enrollment for medical and 
specialty products of 30% of eligible 
employees. Through our collaborative 
marketing efforts we were able to 
double the expected enrollment level 
and exceed GEICO’s expectations.

Continued Partnership:
Our Marketing department is a 
collaborative partner with all of 
our clients. Our dedicated team of 
Client Managers will work with your 
Human Resources department to 
tailor campaigns to drive voluntary 
enrollment and provide education 
about vision benefits.  
Let’s partner 
to achieve 
success 
for your 
company  
as well!
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